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June 2020 was a great rebound month in terms of overall site traffic. Compared to 2019, total sessions, users and
pageviews were up exponentially. The increase in traffic was largely due to the increase in organic search traffic, which
saw over 60,000 more sessions compared to 2019. Direct traffic also saw a healthy jump in total sessions. The ‘other’
traffic source which encompasses Facebook, Spotify, Pandora, Instagram, etc. also increased sessions substantially,
increasing by 26,000 sessions from 7k in 2019. The Travel Updates, Experience and Stay pages were among the most
viewed in June. 64% of all site traffic came from mobile devices with just 32% coming from desktop followed by tablets.
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Chicago area again drove the most traffic for the month, seeing almost 3x as many sessions than Milwaukee traffic in 2"
place. After Milwaukee we saw Madison coming in at #3 spot and then Sturgeon Bay in the #5 spot. 25-34 was the top
age demographic hitting the site followed by 45-54. We saw a large jump in Page views naturall;y with the large
increase in overall sessions.

It's great to see Organic traffic up and performing well compared to June of last year. Total organic sessions were up
66% and our bounce rate decreased to 45.5%. Organic search queries look mostly normal throughout the top 10 with
most of the COVID queries falling off. We’re seeing a few queries related to people asking if Door County is open, a
great sign people are itching to get outside and visit.

Newsletter Analytics

Total Recipients Successful Deliveries Bounces Total Opens

233,455 232,960 495 62,549

Open Rate Total Clicks Click-Through Rate

38.48% 15,213 6.53%

June was a great month for email activity seeing 38.48% open rate, one of the highest of all time, up from 23.87% in
June of 2019. Click thru Rate also improved to 6.53%, again, one of our all time highs. The “9 Practical Tips for Making
the Most of Your Summer Trip” was the most clicked link for the month of June by far with close to 5k total clicks. Next
was the “Top Outdoor Activities for a Socially Distanced Vacation’ followed by the “Door County Locals Can’t Wait”
YouTube video.

MEDIA
Our paid media buy resumed on June 1°* and showed great results with over 37 million impressions. The following are
the results for our June media buy.

Media Geo Impressions
Chicago, Mke, Green Bay/Appleton, Madison, Door
Google Adwords County 134,242
Beloit Visitor Center Beloit 125,000
WI Tourism Travel Guide 5,833
Digital Outdoor Chicago, Milwaukee 31,100,974
Video Chicago, Milwaukee, Green Bay/Appleton 1,071,693
Mobile Audio Chicago, Milwaukee, Green Bay/Appleton 3,056,578
Sum. Digital - High Impact Mobile Chicago, Milwaukee, Green Bay/Appleton 1,090,319
Summer Facebook Chicago, Milwaukee, Green Bay/Appleton, Madison 661,992
Summer Instagram Chicago, Milwaukee, Green Bay/Appleton, Madison 30,935
Weddings Facebook Chicago, Milwaukee, Green Bay/Appleton, Madison 113,578
Weddings Instagram Chicago, Milwaukee, Green Bay/Appleton, Madison 24
Weddings Pinterest Chicago, Milwaukee, Green Bay/Appleton, Madison 9,415

TOTAL 37,400,583
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One of the initiatives we took on this year was targeting more eco conscious travelers. To do that we included digital

displays on vehicle recharging stations in Chicago and revised creative.
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PR COUNTY
Streaming Video Results

Summer: June 15t - June 215t, 2020

* Video ran on Hulu only ‘Welcome Back

* Lookalikes and Eco-Tourism
targeting segments generated
the largest reach

* 96% of impressions ran on
Connected TVs D @ ‘ .
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DOOR COUNTY

Facebook Results

June 1st - June 30th, 2020

* Behavioral/Interest targeting
performed extremely well
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ecotourism, outdoor recreation, _ R = -
cycling and cultural attractions

o Video ad generated the most
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COMMUNICATIONS & PUBLIC RELATIONS DEPARTMENT

o We focused on media messages of safety and responsibility in interviews and media relations activities during June,
especially as we prepared for the July 4™ holiday weekend. Key points included mask wearing, good hand hygiene
and practicing social distancing. We will continue to stress the importance of traveling responsibly with the media
while sharing ideas about the wonderful experiences Door County can offer travelers this summer and beyond.

e |n conjunction with marketing efforts getting restarted, we began
conducting media interviews sharing that Door County is open. We
focused on outdoor activities and shared some of the precautions that
were being taken in Door County to more safely welcome back visitors
while also protecting our residents and work force. A few examples
included appearances on FOX 11 WLUK’s Good Day Wisconsin morning
show and CBS 5 WFRV’s Local 5 Live.

e Media assistance was provided to 33 journalists/media outlets in June by providing images, information, on-air/on-
camera interviews and/or support for Door County based articles and stories. A few highlights included FOX 11
WLUK, WFRV CBS 5, WBAY ABC 2, WGBA NBC 26, Local 5 Live, PBS Wisconsin, AAA Living, Spectrum News One,
Lavender Magazine and locally WDOR and Door County Daily News.

e We distributed a media release nationally through PR Web on 6/23/2020 about reopening, precautions being taken
and special summer reopening lodging packages that are being offered in Door County to welcome back visitors.

e 6 articles were reported from our media marketing program efforts in June and reached a total of 22,310,420
readers/listeners/ viewers. Media outlets that ran Door County stories during the reported time included the
National Post online, 360 Magazine online, Daily Herald online and Fodor’s Travel online. View all program articles
via our Google Drive folder at http://tinyurl.com/yafamdpg.

e Since it began in 2007, the media marketing program has generated $26,818,872 worth of earned media coverage
for Door County, including $128,813 in June.

e The return on investment for our media marketing program to date is 1,101%. For every dollar spent, we have
gotten back $11.01 worth of Door County media coverage measured in terms of ad value equivalency.

e We made the decision to postpone our summer press trip originally planned for June 22-26 and are considering a
few rescheduled date options in October. As of July 2, the following press trips are scheduled with Geiger &
Associates for the remainder of 2020:

e July 27-30, cherries/lavender theme

e August 23-26, outdoor recreation theme
e September 10-13, arts/culinary theme

e December 3-6, holidays/winter theme

Note: We continue evaluating the travel environment and will follow guidelines and travel advisories from health authorities
to ensure press trips are safe for all involved and conducted responsibly at the time of the trip.

e We continued working with local public health officials, local healthcare leaders and local government leaders as
part of the county’s recovery task force to share business reopening guidelines and protocols on a web page we
continued to update at DoorCounty.com/open. We also helped promote a series of public town hall style video
ZOOM meetings facilitated by Door County Medical Center in partnership with Door County Public Health. These live
virtual meetings on June 3 and June 17 provided local businesses the opportunity to hear from local healthcare
leaders and Door County Public Health on recommended guidelines for reopening and to ask questions. Information
on past and any upcoming meetings is available at DoorCounty.com/open.

- continued next page -
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https://fox11online.com/good-day-wi/door-county-reopens-for-business-with-new-safety-measures
https://www.wearegreenbay.com/local5live-onlocation/enjoy-the-outdoors-in-door-county/
http://www.prweb.com/releases/door_county_welcomes_summer_and_safety_with_re_opening_lodging_packages/prweb17209325.htm
http://tinyurl.com/yafamdpg
https://www.co.door.wi.gov/DocumentCenter/View/2470/Press-Release-County-Task-Force-Formed-May-1-2020
https://www.doorcounty.com/open/
https://www.doorcounty.com/open/

Communications & PR continued...

e Views of DDC produced videos across all online platforms totaled 122,356 in June. Organic views were 100% of the
total for the month, with sponsored views totaling 0%. Our two most watched videos on Facebook included a live
sunrise video (6/14) and an Egg Harbor Beach video (6/23). On YouTube, our Door County Locals Can’t Wait video
and our Places You’ve Never Seen in Door County video were the two most watched videos.

e We continued our efforts with a county-wide crisis communications management project in June and saw a few uses
of the service by community associations as well as local government with their outward communications efforts.

e We hosted a virtual meeting on 6/25/2020 titled How to communicate with customers in the age of COVID-19. The
2-page handout with communication strategies and tips that went with the session remains available and can be
found on DoorCounty.com.

e We welcomed Wisconsin based travel writer Brian Clark on an individual press trip June 22-24.

Recent Media Highlights

e Chicago Magazine included Washington Island in a story about road trips to take this summer that published on
6/9/2020. Check out the story by Ninz Kokotas Hahn on ChicagoMag.com.

e The Daily Beast included the Skyway Drive-in Theater in a story published 6/6/2020 about some of the best drive-in
theaters in the country. Check out the story on TheDailyBeast.com.

e The Shepherd Express ran a feature on how Northern Sky Theater has adjusted their plans this summer in a story
that published on 6/27/2020. Check out the story by Harry Cherkinian on ShepherdExpress.com.

e Door County starred in a recent episode of the Discover Wisconsin TV show that made its’
broadcast premiere on June 6, 2020. Watch the episode online at DiscoverWisconsin.com.

e The Door County Land Trust was highlighted in another episode of the Discover Wisconsin
TV show that premiered on June 13, 2020. Find that episode online here to watch Charlotte DISCOVER
. WISCONSIN

Lukes and Cinnamon Rossman talk about Door County.

e The Daily Herald, a suburban Chicago media company with newspapers and online, included Door County in a story
published June 14, 2020 titled “Ease Back Into Traveling with a Midwest Getaway.” Check out the story on
DailyHerald.com.

e Check out the travel story on Door County and the White Gull Inn from the June 2020 issue of Food, Wine Travel
Magazine by travel journalist Scott Kendall. See visual example of this article below.

Ihe White

Gull Inn:

I he Pride of Door

Counly, Wisconsin and A at The White
" By Scott Kendall

we gifbport aur local
Fafim: , and
e
e
i

A Family Affair
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https://business.facebook.com/watch/live/?v=665258877361800&ref=watch_permalink
https://business.facebook.com/watch/live/?v=665258877361800&ref=watch_permalink
https://business.facebook.com/watch/?v=639635799975318
https://youtu.be/JGWUclczT2k
https://youtu.be/dyncZxXPTlE
https://www.doorcounty.com/media/18062/ddc-communications-strategies-and-tips.pdf
http://www.chicagomag.com/Chicago-Magazine/May-2020/Great-Lakes-Road-Trips/
https://www.thedailybeast.com/too-scared-to-go-to-the-movies-here-are-some-of-the-countrys-best-drive-ins
https://shepherdexpress.com/arts-and-entertainment/theater/northern-sky-theater-goes-indoors-this-summer/
http://discoverwisconsin.com/video/door-county-2/
http://discoverwisconsin.com/video/wisconsin-land-trust-days-sponsored-gathering-waters/
http://discoverwisconsin.com/video/wisconsin-land-trust-days-sponsored-gathering-waters/
https://www.dailyherald.com/entlife/20200614/ease-back-into-traveling-with-a-midwest-getaway
https://issuu.com/foodwinetravelmagazine/docs/springpdf/32
https://issuu.com/foodwinetravelmagazine/docs/springpdf/32
http://discoverwisconsin.com/video/door-county-2/

